
How to Choose a Digital Marketing Agency in 
Kochi in 2026: Services, Pricing, Strategy & 
ROI 
Choosing a digital marketing agency in Kochi is no longer simply about finding a company that 
can manage Instagram posts or run Google Ads. 

In 2026, businesses need marketing partners that understand the complete customer journey — 
from brand positioning and creative strategy to SEO, paid advertising, social media, websites, 
content production, analytics and conversion optimization. 

Kochi has developed into one of Kerala's major business and technology hubs, with businesses 
ranging from startups and IT companies in and around Kakkanad and Infopark to retail brands, 
real estate companies, financial services, hospitality businesses, healthcare providers and 
professional services across Ernakulam and Kerala. 

That creates both an opportunity and a challenge. 

There are many agencies offering digital marketing services in Kochi. The difficult part is 
identifying an agency that understands your business objectives, has the right capabilities, 
communicates clearly and can connect marketing activity to measurable business outcomes. 

This guide explains how to choose a digital marketing agency in Kochi in 2026, what services you 
should evaluate, how agency pricing works, what questions to ask before signing a contract and 
how to measure return on investment. 

What Does a Digital Marketing Agency Actually Do? 

A modern digital marketing agency does much more than publish social media posts. 

Depending on your business objectives, an agency may work across: 

●​ Search Engine Optimization (SEO) 
●​ Google Ads and Search Engine Marketing (SEM) 
●​ Meta Ads and social media advertising 
●​ Social media management 
●​ Content marketing 
●​ Creative strategy 
●​ Graphic design 



●​ Branding and brand management 
●​ Website design and development 
●​ Conversion rate optimization 
●​ Video production 
●​ Instagram Reels production 
●​ YouTube content 
●​ Influencer and creator marketing 
●​ Lead generation 
●​ Marketing analytics 
●​ Conversion tracking 
●​ Remarketing 
●​ Marketing automation 

The important question is therefore not: 

“Which digital marketing agency in Kochi offers the most services?” 

The better question is: 

“Which agency can connect the right services to my business goals?” 

For example, an e-commerce business may need SEO, Google Shopping, Meta Ads, creative 
production and conversion optimization. 

A B2B technology company may need SEO, LinkedIn marketing, content strategy, website 
optimization and lead-generation campaigns. 

A local restaurant may need Google Business Profile optimization, Instagram Reels, Meta Ads, 
local SEO and reputation management. 

A real estate company may require a combination of landing pages, Google Ads, Meta lead 
generation, creative production, remarketing and CRM integration. 

The strategy should follow the business problem — not the other way around. 

Why Choosing a Digital Marketing Agency in Kochi Requires 
More Than Comparing Prices 

A quick Google search for digital marketing agencies in Kochi can return directories, agencies, 
freelancers and specialized providers. 

Current agency listings show dozens of firms operating in the Kochi market, which means 
businesses have a significant number of options to compare. 



But comparing agencies purely by price can be misleading. 

A ₹20,000 monthly package and a ₹1,00,000 monthly engagement may appear similar if both are 
described as “digital marketing.” 

They may, however, involve completely different: 

●​ team structures 
●​ strategy depth 
●​ content output 
●​ advertising management 
●​ SEO scope 
●​ reporting 
●​ creative production 
●​ analytics 
●​ conversion tracking 
●​ optimization frequency 
●​ campaign complexity 

The right comparison is therefore scope + expertise + execution + measurement, rather than 
simply monthly fee. 

1. Start With Your Business Objective 
Before contacting a digital marketing company in Kochi, define what you actually want marketing 
to accomplish. 

Your objective might be: 

Brand Awareness 

You may want more people to discover and remember your brand. 

Useful channels can include: 

●​ social media 
●​ YouTube 
●​ video advertising 
●​ influencer marketing 
●​ display advertising 
●​ creative campaigns 
●​ content marketing 



Lead Generation 

If your objective is qualified enquiries, your strategy may involve: 

●​ Google Search Ads 
●​ Meta Lead Ads 
●​ landing pages 
●​ SEO 
●​ remarketing 
●​ WhatsApp or CRM integration 
●​ conversion tracking 

E-commerce Sales 

An e-commerce business may need: 

●​ Google Shopping 
●​ Search Ads 
●​ Performance Max 
●​ Meta Ads 
●​ product-feed optimization 
●​ remarketing 
●​ CRO 
●​ creative testing 

Organic Growth 

If you want sustainable search visibility, your focus may include: 

●​ technical SEO 
●​ keyword research 
●​ content strategy 
●​ topical authority 
●​ internal linking 
●​ digital PR 
●​ local SEO 
●​ link earning 

A good SEO agency in Kochi should be able to explain not only which keywords it wants to target, 
but why those keywords matter to the business. 

2. Look at the Agency's Full Service Capability 



One of the biggest changes in digital marketing is the convergence of creative, technology and 
performance. 

An advertisement cannot perform independently of its landing page. 

A landing page cannot convert effectively if the offer is unclear. 

A campaign cannot scale if the creative becomes repetitive. 

And a strong creative campaign may struggle if tracking is incorrectly configured. 

This is why an integrated marketing partner can be useful for businesses that require multiple 
disciplines. 

For example, Forward Slash positions its services around digital marketing, brand management, 
creative production and technology rather than treating each function as completely isolated. 

When evaluating an agency, check whether it can support the areas that your business actually 
needs. 

Digital Marketing 

Look for capabilities such as: 

●​ SEO 
●​ SEM/PPC 
●​ social media marketing 
●​ performance marketing 
●​ remarketing 
●​ conversion tracking 
●​ analytics 

Branding 

Consider: 

●​ brand strategy 
●​ brand identity 
●​ visual identity 
●​ creative direction 
●​ packaging 
●​ brand guidelines 
●​ marketing collateral 

Creative Production 



Evaluate whether the agency can produce: 

●​ advertising films 
●​ Instagram Reels 
●​ UGC 
●​ motion graphics 
●​ 3D animation 
●​ product videos 
●​ social media creatives 
●​ campaign assets 

Technology 

Check whether the agency can handle: 

●​ website development 
●​ landing pages 
●​ e-commerce 
●​ analytics implementation 
●​ conversion tracking 
●​ integrations 
●​ technical optimization 

The goal isn't to find an agency that does everything. 

The goal is to find an agency whose capabilities match the complexity of your marketing 
requirements. 

3. Evaluate Their SEO Approach 
SEO is one of the areas where businesses should be particularly careful. 

If an agency promises: 

“We will guarantee position #1 on Google.” 

treat that claim cautiously. 

Google itself states that there is no secret method that automatically guarantees first position in 
Search. Changes can take anything from hours to several months to show their impact, and 
rankings depend on many factors. 

A professional SEO strategy should normally include: 



Technical SEO 

●​ crawlability 
●​ indexing 
●​ site architecture 
●​ Core Web Vitals and page experience considerations 
●​ canonicalization 
●​ redirects 
●​ XML sitemap 
●​ structured data where appropriate 

Keyword Strategy 

Instead of targeting only broad keywords such as: 

“digital marketing Kochi” 

a strong strategy should map: 

●​ commercial keywords 
●​ informational keywords 
●​ local-intent keywords 
●​ long-tail searches 
●​ service keywords 
●​ problem-based searches 
●​ comparison searches 

Content Strategy 

The agency should explain: 

●​ what topics will be published 
●​ why those topics were selected 
●​ how they connect to your services 
●​ how internal links will be structured 
●​ how existing content will be improved 

Authority Building 

Look for legitimate methods such as: 

●​ digital PR 
●​ original research 
●​ industry contributions 



●​ useful resources 
●​ editorial mentions 
●​ partnerships 
●​ genuine business citations 

Google recommends earning links through unique, compelling content rather than participating 
in artificial link schemes. 

4. Check the Agency's Local SEO Capability 
For businesses serving Kochi or Kerala, local SEO can be extremely important. 

Google states that local results are primarily influenced by relevance, distance and prominence. 
Google also notes that prominence can be influenced by information such as links from other 
websites and reviews. 

A local SEO strategy may include: 

●​ Google Business Profile optimization 
●​ accurate business information 
●​ local landing pages 
●​ location-relevant website content 
●​ reviews 
●​ local citations 
●​ relevant local links 
●​ consistent business information 
●​ local content 
●​ appropriate service/category optimization 

For example, a business serving Kochi may need to establish relevance around searches 
involving: 

Kochi → Ernakulam → Kakkanad → Infopark → specific services 

But location terms should appear naturally in useful content rather than being repeated 
unnaturally. 

5. Understand Digital Marketing Pricing in 
Kochi 
There is no single standard price for digital marketing services. 



Current published 2026 market estimates from Kochi-focused agencies show substantial 
variation depending on scope. For example, one current market guide places individual services 
and broader agency retainers across significantly different monthly ranges, while another Kochi 
agency guide publishes separate ranges for local SEO, Google Ads management and Meta Ads 
management. These are market estimates, not official industry rates. 

Your actual cost can depend on: 

●​ number of services 
●​ number of platforms 
●​ advertising budget 
●​ content volume 
●​ number of creatives 
●​ video production 
●​ SEO competition 
●​ website requirements 
●​ landing pages 
●​ reporting requirements 
●​ CRM integrations 
●​ campaign complexity 
●​ geographic targeting 

What Should Your Agency Fee Include? 

Ask for a written scope covering: 

Strategy 

What strategy work is included? 

Account Management 

Which advertising accounts will be managed? 

SEO 

How many pages, keywords, technical tasks and content pieces are included? 

Creative 

How many static creatives, carousels, Reels or videos? 

Content 

How many blogs, captions, scripts or landing pages? 



Reporting 

What metrics will be reported and how frequently? 

Optimization 

How often are campaigns reviewed and changed? 

Meetings 

How frequently will the team meet? 

Tools 

Are analytics, reporting, SEO or creative tools included? 

6. Separate Agency Fees From Advertising 
Spend 
This is one of the most important questions to ask. 

Your total marketing investment may consist of: 

Agency Fee + Advertising Spend + Production Costs + Technology/Tool Costs 

For example, if a business has a ₹1,00,000 total monthly marketing budget, it shouldn't 
automatically assume that the entire amount is available for advertising. 

A portion may be allocated to: 

●​ strategy 
●​ management 
●​ creative production 
●​ SEO 
●​ website work 
●​ analytics 
●​ advertising 

Always ask the agency to separate these costs clearly. 

7. Ask How They Measure ROI 
Likes and impressions can be useful indicators, but they aren't always business outcomes. 



A performance-oriented agency should be able to connect marketing activity to meaningful 
metrics. 

For Lead Generation 

Track: 

●​ leads 
●​ qualified leads 
●​ cost per lead 
●​ cost per qualified lead 
●​ lead-to-opportunity rate 
●​ opportunity-to-sale rate 
●​ customer acquisition cost 

For E-commerce 

Track: 

●​ revenue 
●​ ROAS 
●​ conversion rate 
●​ average order value 
●​ customer acquisition cost 
●​ repeat purchases 
●​ contribution margin where available 

For SEO 

Track: 

●​ organic clicks 
●​ impressions 
●​ non-branded search visibility 
●​ qualified organic traffic 
●​ conversions 
●​ assisted conversions 
●​ commercial keyword visibility 

For Brand Marketing 

Consider: 

●​ reach 



●​ branded search 
●​ engagement quality 
●​ direct traffic 
●​ video completion 
●​ audience growth 
●​ assisted conversions 

Google Search Console can help website owners understand how their site performs in Google 
Search, while analytics and advertising platforms provide additional conversion information. 

8. Ask About Tracking Before Launching 
Campaigns 
One of the biggest mistakes businesses make is launching advertising before implementing 
proper measurement. 

Before spending significant advertising budgets, ask whether the agency will configure: 

●​ Google Analytics 
●​ Google Tag Manager 
●​ conversion tracking 
●​ Meta Pixel / relevant Meta measurement tools 
●​ Google Ads conversion tracking 
●​ UTM parameters 
●​ form tracking 
●​ call tracking where appropriate 
●​ CRM integration where needed 
●​ lead-source attribution 

Without reliable tracking, it becomes difficult to answer a basic question: 

Which marketing activity actually generated the customer? 

9. Evaluate Their Creative Strategy 
In 2026, creative is not just a design requirement. 

Creative can directly affect advertising performance. 

A serious agency should be able to explain: 



●​ audience insight 
●​ campaign concept 
●​ hook strategy 
●​ visual direction 
●​ messaging 
●​ offer 
●​ CTA 
●​ format 
●​ testing methodology 

For social campaigns, this may include: 

Static → Carousel → Reel → UGC → Motion Graphic → Video Ad 

The goal isn't to produce more creatives simply for the sake of quantity. 

The objective is to develop different creative hypotheses and identify which messages resonate 
with the target audience. 

For businesses investing heavily in Meta or Instagram advertising, creative production and media 
buying should therefore work together. 

10. Check Whether They Understand Your 
Industry 
Industry experience isn't everything, but relevant experience can reduce the learning curve. 

Ask whether the agency has worked with businesses in sectors such as: 

●​ real estate 
●​ retail 
●​ financial services 
●​ healthcare 
●​ education 
●​ hospitality 
●​ technology 
●​ professional services 
●​ e-commerce 

More importantly, ask: 

“What did you learn from those campaigns?” 



A useful case study should explain: 

Challenge → Strategy → Execution → Measurement → Outcome → Learning 

not simply: 

“We increased engagement by 300%.” 

11. Review Their Own Digital Presence 
Before hiring a digital marketing agency in Kochi, look at the agency itself. 

Check: 

Website 

Is it technically sound? 

Is the content useful? 

Are the services clearly explained? 

Search Presence 

Can you find the agency for relevant branded and non-branded searches? 

Social Media 

Does the agency demonstrate creative thinking? 

Content 

Does it publish useful industry insights? 

Google Business Profile 

Is the business information accurate and complete? 

Portfolio 

Does the work demonstrate strategic thinking rather than only visual design? 

An agency doesn't need to rank #1 for every keyword to be credible. But its own digital presence 
can provide useful evidence about how it communicates, positions itself and executes. 



12. Ask These Questions Before Hiring a Digital 
Marketing Agency in Kochi 
Before signing an agreement, ask: 

Strategy 

1.​ What would you change about our current marketing? 
2.​ Who is our target audience? 
3.​ Which channels would you prioritize and why? 
4.​ What would you do in the first 90 days? 

SEO 

5.​ What keywords are you targeting? 
6.​ How will you build topical authority? 
7.​ How will you improve internal linking? 
8.​ How will you approach local SEO? 
9.​ How will you earn relevant backlinks? 

Advertising 

10.​ How will you structure campaigns? 
11.​ What conversion events will you track? 
12.​ How will you test creative? 
13.​ How frequently will campaigns be optimized? 

Creative 

14.​ Who develops our creatives? 
15.​ Are video and Reels included? 
16.​ How many creative concepts will be tested? 

Reporting 

17.​ What will be included in monthly reporting? 
18.​ Will we receive access to our accounts? 
19.​ Which KPIs determine success? 

Commercial 

20.​What is included in the monthly fee? 



21.​ What is excluded? 
22.​Is advertising spend separate? 
23.​Are there minimum contract periods? 
24.​Who owns the creative assets and accounts? 

The last question is particularly important. 

Your business should retain appropriate access to its core advertising, analytics and digital 
assets. 

13. Red Flags to Watch For 
Be cautious if an agency: 

Guarantees #1 Google Rankings 

No legitimate agency can control Google's organic ranking system. 

Promises Thousands of Backlinks 

More links does not automatically mean better SEO. 

Google explicitly warns against link schemes and other manipulative practices. 

Uses Keyword Stuffing 

Repeating: 

digital marketing agency Kochi 

twenty times does not create better SEO. 

Google explicitly identifies keyword stuffing as spam. 

Reports Only Vanity Metrics 

If the report contains only: 

●​ likes 
●​ followers 
●​ impressions 

but doesn't connect activity to business outcomes, ask deeper questions. 

Hides Advertising Accounts 



You should understand where your campaigns are running and have appropriate account 
access. 

Uses Generic Strategies 

If every client receives the same: 

12 posts + 4 Reels + 2 blogs 

regardless of industry and objectives, ask how the strategy is customized. 

14. What a Strong 90-Day Digital Marketing 
Strategy Looks Like 
A good agency should be able to give you a roadmap. 

Month 1 — Research & Foundation 

Focus on: 

●​ business objectives 
●​ audience research 
●​ competitor analysis 
●​ keyword research 
●​ technical SEO audit 
●​ analytics 
●​ conversion tracking 
●​ account audit 
●​ creative audit 
●​ brand review 
●​ landing-page review 

Month 2 — Launch & Test 

Begin: 

●​ SEO content 
●​ technical fixes 
●​ Google Ads 
●​ Meta Ads 
●​ social content 



●​ creative testing 
●​ landing-page improvements 
●​ local SEO 
●​ remarketing 

Month 3 — Optimize & Scale 

Evaluate: 

●​ winning campaigns 
●​ winning audiences 
●​ winning creatives 
●​ search performance 
●​ lead quality 
●​ conversion rate 
●​ customer acquisition cost 

Then reallocate resources toward the activities producing the strongest business outcomes. 

15. Why Local Knowledge Still Matters 
A digital marketing agency in Kochi doesn't need to work only with Kochi businesses. 

But understanding the Kerala market can provide useful context. 

A campaign targeting: 

Kochi 

may behave differently from one targeting: 

Thiruvananthapuram, Kozhikode, Thrissur or a pan-Kerala audience. 

Consumer behavior, language preferences, purchasing patterns, geography and competitive 
landscapes can vary. 

For certain businesses, local knowledge can also influence: 

●​ Malayalam creative strategy 
●​ regional content 
●​ location targeting 
●​ Google Business Profile strategy 
●​ local advertising 
●​ event marketing 



●​ outdoor advertising 
●​ influencer selection 
●​ media planning 

That becomes especially relevant when digital marketing is combined with offline advertising. 

16. Digital + Offline Marketing Can Work 
Together 
A modern advertising strategy doesn't always mean choosing between digital and traditional 
media. 

For example: 

Outdoor Advertisement 

↓ 

Brand Search 

↓ 

Google Search / Maps 

↓ 

Instagram Content 

↓ 

Meta Retargeting 

↓ 

Landing Page 

↓ 

Lead / Sale 

A campaign can combine: 

●​ outdoor advertising 
●​ print 
●​ radio 



●​ events 
●​ Google Ads 
●​ Meta Ads 
●​ Instagram 
●​ YouTube 
●​ SEO 
●​ content 
●​ influencer marketing 

The important part is having a consistent message and a measurable customer journey. 

This is where a full-service advertising agency can potentially add value: strategy, creative, media 
and digital execution can be planned as one system instead of separate activities. 

17. How to Compare Two Digital Marketing 
Agencies in Kochi 
Don't create a comparison based only on: 

Agency A = ₹30,000 

Agency B = ₹50,000 

Instead create a scorecard based on your actual requirements. 

Evaluation Area Questions 

Strategy Do they understand our business 
objective? 

SEO Do they have a clear search strategy? 

Local SEO Can they build local visibility? 

Paid Ads Can they manage and optimize 
campaigns? 

Creative Can they produce strong concepts? 

Content Can they create useful content 
consistently? 



Technology Can they improve websites and 
tracking? 

Analytics Can they measure conversions? 

Communication Is reporting transparent? 

Industry 
Experience 

Do they understand our market? 

Scalability Can they support us as we grow? 

Commercial 
Terms 

Is the scope clearly defined? 

The right agency depends on your business model, goals, budget and internal capabilities. 

 

18. The Best Digital Marketing Agency Is Not 
Necessarily the One With the Most Services 
A large service list doesn't automatically produce better marketing. 

What matters is how the services work together. 

Consider this system: 

Brand Strategy 

↓ 

Creative Strategy 

↓ 

Content 

↓ 

Media 

↓ 

Landing Page 



↓ 

Conversion Tracking 

↓ 

Analytics 

↓ 

Optimization 

↓ 

Growth 

This is more valuable than treating SEO, advertising, branding, social media and web 
development as disconnected activities. 

19. Why Forward Slash Media Solutions Takes 
an Integrated Approach 
Forward Slash Media Solutions describes itself as a 360° digital partner in Kochi, combining 
branding, performance-driven marketing and technology. Its current service structure includes 
Digital Marketing, Brand Management, Creative Production and Technology. 

Its digital marketing offering includes SEO, SEM/PPC, conversion tracking, social media marketing, 
influencer marketing and retargeting/funnel automation. 

Its brand management offering covers areas including market positioning, visual identity 
systems, brand strategy, rebranding, packaging, creative design and marketing collateral. 

Its creative production capabilities include digital ad films, UGC, 3D animation, motion graphics, 
storyboarding and post-production/VFX. 

This integrated approach is particularly relevant for businesses that don't simply need someone 
to “manage social media,” but need a connected system across brand, creative, media, 
technology and performance marketing. 

20. Final Checklist Before Hiring a Digital 
Marketing Agency in Kochi 



Before making your decision, check whether the agency can clearly answer these questions: 

Strategy 

☐ What is our business objective? 

☐ Who is our target audience? 

☐ Which channels should we use? 

☐ What should we stop doing? 

SEO 

☐ What keywords are being targeted? 

☐ What is the content strategy? 

☐ What is the local SEO strategy? 

☐ How will internal linking be handled? 

☐ How will authority and relevant links be earned? 

Advertising 

☐ What is the advertising budget? 

☐ What is the management fee? 

☐ What conversion events will be tracked? 

☐ How will campaigns be optimized? 

Creative 

☐ Who creates our content? 

☐ How many creative concepts will be developed? 

☐ Is video production included? 

☐ How will creative performance be tested? 

Reporting 

☐ Which KPIs will be reported? 



☐ How often will reports be delivered? 

☐ Can we access our advertising and analytics accounts? 

Commercial 

☐ What exactly is included? 

☐ What isn't included? 

☐ Are there minimum contract periods? 

☐ Who owns the assets? 

If an agency can answer these questions clearly, you have a much stronger basis for evaluating 
the relationship. 

Conclusion 
Choosing a digital marketing agency in Kochi in 2026 should not be a race to find the cheapest 
monthly package or the agency with the biggest service list. 

The better approach is to evaluate the complete marketing system. 

Look at: 

Strategy 

SEO 

Local SEO 

Paid Advertising 

Social Media 

Creative Production 

Branding 

Technology 

Analytics 

Conversion Tracking 

Reporting 



ROI 

The right agency should be able to explain how these elements connect to your business goals. 

For businesses in Kochi, Ernakulam and across Kerala, that means looking beyond individual 
services and evaluating whether an agency can build a connected growth system — one that 
attracts the right audience, communicates a compelling brand message, converts attention into 
enquiries or sales and continuously improves through data. 

Before signing a contract, ask the difficult questions, understand exactly what you are paying for, 
retain appropriate access to your digital assets and make sure success is defined by meaningful 
business outcomes rather than vanity metrics. 

Looking for a digital marketing partner in Kochi? Explore Forward Slash Media Solutions' digital 
marketing, branding, creative production and technology capabilities, or get in touch to 
discuss your next growth strategy. 

Frequently Asked Questions 

How much does a digital marketing agency cost in Kochi in 2026? 

There is no fixed market-wide price. Pricing depends on the number of services, campaign 
complexity, content requirements, advertising budget, SEO competition, creative production and 
technology requirements. Published 2026 Kochi market estimates show substantial variation 
between individual services and full-service engagements. 

What services should a digital marketing agency in Kochi provide? 

Depending on the business, services can include SEO, Google Ads, Meta Ads, social media 
marketing, content marketing, branding, creative production, website development, analytics, 
conversion tracking and remarketing. 

How do I choose an SEO agency in Kochi? 

Look for an agency that can explain its keyword strategy, technical SEO process, content strategy, 
internal linking, local SEO approach, reporting methodology and legitimate authority-building 
strategy. 

Can a digital marketing agency guarantee Google rankings? 

No agency can legitimately guarantee a specific organic Google ranking. Google itself states that 
there is no secret that automatically guarantees first position. 

How long does SEO take to show results? 



SEO timelines vary considerably. Google notes that changes can take from hours to several 
months to be reflected in Search, and recommends evaluating changes over time rather than 
expecting an instant result. 

Should I hire a local digital marketing agency in Kochi? 

A local agency can provide useful knowledge of the Kochi and Kerala market, especially for 
businesses that depend on local customers, regional content, local search visibility or 
location-specific advertising. However, the most important factor is whether the agency's 
capabilities match your business objectives. 

What is the difference between a digital marketing agency and an advertising 
agency? 

A digital marketing agency generally focuses heavily on online channels such as SEO, paid 
search, social media and digital analytics. An advertising agency may work across digital and 
offline channels, including creative campaigns, media planning, production and traditional 
advertising. Many modern agencies combine both. 

How can I measure whether my marketing agency is delivering ROI? 

Connect campaigns to meaningful business metrics such as qualified leads, sales, revenue, 
customer acquisition cost, conversion rate and return on advertising spend. Use reliable analytics 
and conversion tracking rather than relying only on impressions, likes or follower growth. 

How can a digital marketing agency help a small business in Kochi? 

Depending on the business, an agency can help with local SEO, Google Business Profile, search 
advertising, social media, content, website optimization, lead generation and remarketing. The 
strategy should be based on the business's customer journey and available budget rather than a 
generic package. 
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